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I was proud to introduce to the world the all-new, limitededition 2015 R8 competition at the 2014 Los Angeles Auto Show.
In my remarks, I mentioned that the 2008 launch of our original R8
in the U.S. is when Audi became “the brand of dreams.” It marked
the moment when we didn’t just talk about what we could do with a
supercar, but when we actually went out and showed the world what
we were capable of.
Since 2008, the race version of the R8 has won every major
endurance race, including Daytona and Nürburgring. From our racing
pedigree of the R8 that shares 50% of its parts with the racecar, to
introducing laser lighting on our Le Mans winning LMP cars, to the
core benefits of quattro® and our U.S. ski team sponsorship; it’s this
spirit of success and our natural competitiveness that draw us to the
theme of Audi Magazine 108: Sports.
We have a passion for being the best as sponsors, as participants and as fans. It is time to highlight our sports connection
in this edition of Audi Magazine. For us, it of course all starts with
performance vehicles. As a powerful entry to our performance lineup,
we take a look at the Audi S3.
We also have a deep connection and winning heritage on the
racetrack. It’s long been a source of pride to compete and succeed at
the highest level of motorsports. To that end, we wanted to celebrate
the Audi Sport Team drivers and their most recent accomplishments.
We profile several in this issue, and chronicle their endurance race
win at the FIA World Endurance Championship Lone Star Le Mans
held in Austin in September 2014.

While on the topic of sports—Audi owns a part of the legendary
German soccer team FC Bayern Munich. They have recently opened an
office in New York in an effort to raise their profile among American
fans. We look at those efforts in this issue along with possible menus
for fans that enjoy a good tailgate celebration for their favorite big
game or race.
In short, this is an issue dedicated to the spirit of competition
and how it continues to drive us as a company.

Scott Keogh, President, Audi of America, Inc.
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We’ve released the redesigned 2016 A6 and
S6 models. With enhancements in design,
performance and technology, they continue
to stay a step ahead of the competition.
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Highlights
New models, new technology
and Audi news.
-Audi sales
Audi momentum was in full swing during 2014. In December,
Audi achieved its fifth straight year of record sales in the U.S., with
182,011 vehicles sold. This past December also showed the best-ever
December sales results in Audi history and the 48th consecutive month
of record sales for Audi in America.
Sales of the SUV models grew through the end of the year,
with both the Q5 and Q7 increasing significantly. The top end of the
Audi lineup, including A6, A7, A8 and Q7, represented one-third of
total vehicle sales throughout the year, while the all-new A3 had an
incredible first year.
Audi Certified pre-owned vehicles also increased to record
levels in both the month of December and the full year, resulting in a
total of 47,023 Certified pre-owned vehicles sold in 2014.
It was an incredible year for Audi and a true testament to the
growing excitement around the Audi brand and to the fact that more
people are coming to Audi than ever before.

Legendary Le Mans driver Tom Kristensen retires
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Limited-edition R8 competition signals an end
of an era
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After more than fifteen years with Audi Sport®, and nine 24-hour
endurance race wins, one of the most successful race drivers in sports
car history retired after the 2014 World Endurance Championship final
in Brazil. It will be a reward Tom Kristensen has unquestionably earned
after an extraordinary career, and one that won’t go unnoticed by endurance racing fans all over the world. The 47-year-old Dane delivered his
announcement in front of a crowd that included the person that brought
him to Audi ahead of the 2000 racing season, head of Audi Sport Dr.
Wolfgang Ullrich. Kristensen wanted to say a proper goodbye to many of
the people who helped him become so successful. “I still feel I am in peak
physical form and possess the necessary mental toughness both in and
outside of the car: it has been important for me to stop while I am still
strong and able to deliver top performances at Audi,” he explained. This
is good news for us, because he will now become an ambassador for the
brand and a mentor for current drivers, and will continue to be present
at races. Kristensen began his career in 1984, in karting, but it was with
the shift to driving sports cars in endurance racing, particularly when he
jumped to Audi, that he proved himself to be one of the true greats of the
automotive sports world. While he achieved many victories, to many his
greatest Le Mans triumph came in an against-the-odds victory in 2008. It
was a win that truly cemented his status as one of the greatest drivers of
all time. “It has been a privilege driving for the best team and the world’s
coolest automobile manufacturer for 15 years.” Without question, we can
say it has been just as much of a privilege having such a talented individual
behind the wheel of an Audi.

When the R8 competition was revealed on stage at the
Los Angeles Auto Show, it ensured that the first-gen R8 would go out
as fearlessly as it came in. While just 60 of these supercars will make
it to U.S. shores, they’ll definitely make themselves known, with an
enhanced version of the 5.2-liter V10 from the V10 Plus model. The
power plant now makes 570 horsepower, a 20-hp boost, and is mated
to a seven-speed, dual-clutch S tronic® gearbox and a sport exhaust
system. What does that mean when sitting behind the wheel? This
vehicle has no problem shooting from 0 to 60 miles per hour in 3.2
seconds and then continuing from there to an electronically limited top
track speed of 199 mph.1 While the extra power might be compelling
enough for some, it was crucial to make the design just as exhilarating.
The addition of matte carbon fiber parts around the car, including the
rear spoiler, Audi side blades, front spoiler, rear diffuser and center
console, contributes to the aggressive look and lower curb weight.
For an even more exclusive look, the wheels and exhaust pipes are
painted in high-gloss black, and the high-performance Audi ceramic
brakes feature visually stunning red calipers. It all adds up to a thrilling sendoff that is a fitting way to end an era.
1 Top track speed is electronically limited in the U.S. Always obey all speed and traffic laws.

facebook.com/audi

twitter.com/Audi

youtube.com/audiusa

pinterest.com/audiusa
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_By Kit Smith

The Audi S3 refuses to cut corners,
especially when it comes to performance.

An uncompromising thrill

You should know: the red rhombus that denotes all Audi
models that are infused with Audi performance is not something
we apply freely. Instead, it’s a symbol that represents our highest
performance standards—standards that were molded by years of
championship racing. From the storied course of Le Mans to the
grueling turns of the Nürburgring, we showcase the rhombus to
make a statement. So when we decided to create a Sport model
based on the uncompromising Audi A3 Sedan, we knew it would
have a lot to live up to.
Luckily for our engineers (and you), the inception of an
S3 begins from a place of considerable strength. Sure, the A3 is a
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capable performer in its own right—offering dynamic handling and
impressive straight-line performance—but in order for the A3 to
earn the right to wear the S badge, it first had to undergo a serious
performance upgrade. At the heart of this transformation is the
292 hp and 280 lb-ft of torque the TFSI® engine provides, which
gives it a significant head start—literally. This can be felt in the large
boost in horsepower and torque that gives the S3 a blistering 0- to
60-mph time of 4.7 seconds.1 Of course, that is just the first drop in
the tank, so to speak, of this vehicle’s fully fueled transformation.
Additional performance features were included to give the S3 true,
track-worthy performance characteristics. We went as far as putting
additional radiators in to help cool the higher-output engine >>
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It’s a kind of love letter to performance, offering concentrated power and precision
handling that puts the driver squarely in command.

It’s a symbol that represents our highest performance standards—standards

(front air intakes are opened to allow more air to circulate, compared to the A3), and included larger
ventilated front and rear disc brakes, which help dissipate the heat that is produced during demanding driving situations. Quad exhaust outlets with active exhaust valves further set this vehicle apart
from the A3, in both sight and sound. Then, by adding on features like S sport suspension (which
gives the S3 a lower stance and helps provide more cornering stability), progressive steering, and
available Audi magnetic ride (which helps give a better read of the road), our engineers were able
to turn a fun-to-drive sedan into a serious contender on and off the track.
We wanted to create something compact that offers a large, potent payoff. It’s a kind of
love letter to performance, offering concentrated power and precision handling that puts the driver
squarely in command. Add to those improvements a legendary quattro® all-wheel-drive system,
a standard feature in every S3, and you know you’ll enjoy a performance sedan that doesn’t just
look the part, but plays it as well.
Of course, we know looks are important too. So take in the Singleframe® grille with chrome
surround, Platinum Gray insert and double cross-struts or peruse the distinctive lower bumper air
intakes marked by Alu-optic double blade fins and honeycomb inserts. They each add a bit more
visual punch to go along with the S3 badges adorning the front and rear, but they also serve a
12 | Audi Magazine | drive
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that were molded by years of championship racing...

performance purpose by helping take in more air to boost engine
output and cool vital running gear components. Sure, the design is
distinguished, especially the Alu-optic exterior side mirror housings,
but its dynamism also expresses our intent: this is a vehicle designed
to thrill from the moment you set eyes on it.
More than anything, though, this is a vehicle designed with the
driver in mind. From behind the wheel, it’s immediately apparent that
you are sitting in someone’s obsession with fit and finish. Just take the
finely crafted sport seats, which not only provide oversized bolsters to
help keep you in place in corners, but also feature embossed S3 logos
on the seatback. A small detail, maybe, but one that speaks volumes
about the intensity of our focus and the pride that we’re taking in the
small touches of luxurious power. Your hands will undoubtedly notice
the flat-bottomed rim of the multifunction sport steering wheel and
how its secure hand points, including a place for your thumbs, offer
the feeling of absolute control. Of course, it doesn’t simply beg to be
touched, it also demands your attention with a perfectly placed S3
1 Always obey all speed and traffic laws.

emblem, striking three-spoke design, and intuitively placed paddle
shifters. We designed it to look like it means business, as well as to
proficiently handle the business of precisely transmitting your input
to the pavement. Other standard features that hint at the vehicle’s
performance prowess are the pedals and footrest made from brushed
stainless steel. Even the aluminum door sills, with their distinctive S3
logos, signal the unleashed nature of this vehicle.
The Audi S3 is the perfect addition to the Audi S collection of
vehicles, providing the kind of exceptional performance you have every
right to expect, not to mention the thrill of an exquisitely designed
vehicle. But there will come a moment, if and when you decide to drive
one, when even your greatest expectations will be surpassed. The kind
of indelible moment where you, the car and the road are all in concert,
and you appreciate the care and passion we put into it, making all those
hard-fought days on the track well worth the effort.
//
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years of TDI® clean diesel
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_By Johannes Köbler
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This year we are celebrating a very special anniversary—the
25th birthday of TDI® technology. In the fall of 1989, the Audi 100,
with its 2.5-liter TDI® engine, appeared at the Frankfurt Motor Show;
it represented the first turbocharged diesel engine with direct injection and fully electronic control in the automotive industry. Since then,
we have expanded our leadership in diesel technology ever further,
setting many more milestones along the way.
What we want to celebrate here is the flexibility and strength
of the engineering, which is why some of the engines featured here are
only available in Europe. But we wanted to show the full breadth of
our commitment to diesel and how it has advanced over the years. As
proof, you can start with the basics; based on displacement, the power
and torque of TDI® engines has increased over 25 years by between
100 and 150 percent, while pollutant emissions have fallen by 98
percent, putting them on a par with traditional combustion engines.
Of course, the power and endurance of our TDI® engines
have been proven time and again in Audi Sport® racecars whose
14 | Audi Magazine | drive

teams routinely reach the winners’ podium. In fac t, it was
the 2006 R 10 TDI® that was the first diesel to not only win the pole
position at Le Mans—after averaging almost 145 mph around the
track—but also the first diesel-powered car to ever win the 24 Hours
of Le Mans. It won the next two as well. That success has continued at
Le Mans and elsewhere for almost a decade, proving that the pedigree
of TDI® doesn’t simply rest with efficiency.
To date, we’ve produced around 7.5 million cars with TDI®
engines worldwide—600,000 of them in 2013 alone. The TDI® clean
diesel engines we offer today are efficient, cultivated and powerful.1
Twenty-five years after the launch of the first TDI® model, we continue
to extend our lead in the worldwide luxury market.
The extensively redesigned 3.0-liter TDI® and the new
four-cylinder TDI® clean diesel found in the A3 set a new milestone.
With our TDI® engine, in all its various guises available here and in
Europe, we can look back at an impressive success story—and forward
to a great future.
>>
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In 1997, the successor to the five-cylinder was the
world’s first TDI® V6 with four-valve technology.
It presented solutions such as the swirl and tangential ducts in the intake and the radial piston
injector pump, which developed up to 26,800 psi.
From a displacement of 2,496 cc, the TDI® V6
generated 150 hp and a maximum 228 lb-ft of
torque between 1,400 and 3,200 rpm. It was used
in A4, A6 and A8 models. In its final evolution, it
produced 180 hp.
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1999

/// 3.3-liter TDI®
With 3,328 cc of displacement, four overhead camshafts, 32 valves and two turbochargers with variable
turbine geometry, the V8, which was introduced in the
Audi A8 in 1999, was state of the art. Its crankcase was
made from high-strength and lightweight vermicular
graphite cast iron; the charge air and the recirculated
exhaust were water-cooled. A common-rail system—new
for us—injected the fuel at a pressure of 19,500 psi. With
225 hp and 354 lb-ft of torque, the TDI® V8 was a highly
cultivated and refined drive. Its top track speed of 150
mph opened up a whole new dimension.2

In the early nineties, we made some
fundamental decisions. 1991 saw us
introduce the first four-cylinder TDI®
to the market. In 1993, we shifted
our diesel lineup completely to TDI®
engines. And in 1995, an extensive
redesign of the four-cylinder engine
had a displacement of 1,896 cc and
delivered a substantial 110 hp and
166 lb-ft of torque, due primarily to
a turbocharger with variable turbine
geometry (VTG) on the exhaust side.
It helped add up to a smooth and
spontaneous buildup of torque, even
at low revs.

/// 1.2-liter TDI®
In 2001, we set a new best in the
subcompact class: the A2 1.2 TDI®
achieved an equivalent average fuel
consumption of 78 mpg, as calculated
by the European standard.3 Beneath
the hood of the Audi A2 1.2 TDI® was
a three-cylinder diesel with a displacement of 1,191 cc. Derived from the
1.4-liter, it produced 61 hp and maximum torque of 103 lb-ft from 1,800
to 2,400 rpm. A start/stop system
switched off the engine when the car
was at a standstill, while a five-speed
automated manual transmission sent
the power to the front wheels.

2001

/// 1.9-liter TDI®

2004:2009

/// 2.5-liter V6 TDI®

1997

1995

In 1989, we presented the first Audi model featuring a TDI® engine at the Frankfurt Motor Show.
The five-cylinder engine, with a displacement of
2,461 cc, was the world’s first direct-injection turbodiesel with fully electronic control. In the Audi
100 2.5 TDI®, the engine generated 120 hp and
195 lb-ft of torque at 2,250 rpm and had a top
track speed of almost 125 mph,2 with average fuel
consumption equivalent of 41 mpg,3 as calculated
by the European standard. The brawny power delivery was a major statement.

1989

/// 2.5-liter TDI®

/// 3.0-liter TDI® clean diesel
The 3.0-liter TDI® debuted in 2004, and was the first
member of our new V-engine family. Like all large Audi
diesels, it had a stiff, lightweight block made from vermicular graphite cast iron, with a particulate filter to
help clean the exhaust. That’s where the similarities
stopped, though. With the addition of inline piezo injectors, which could inject tiny amounts of fuel and open
and close extremely quickly to realize multiple fuel injections, enabling a combustion process that helped ensure
quiet engine acoustics. Over the years that followed, we
converted our entire diesel-engine lineup to piezo injec>>
tion technology.
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—Richard Bauder, Head of diesel engine development, Audi

2014

“The instruction was to develop an engine that
was as fuel-efficient as possible. It was quickly
clear to us that it could only be a diesel.”

“Now that we have addressed the tasks
set by emissions legislation [worldwide],
we can once again concentrate fully
on the dynamics and efficiency of the
diesel engine. There are many facets of
dynamics and emotionality in a TDI®.”

>

—Ulrich Weiss
Senior engine developer, Audi

/// 3.0-liter TDI® clean diesel
For the 25th anniversary of TDI® engine technology,
the 3.0-liter TDI® engine has been fundamentally redesigned. The V6 diesel is cleaner, more efficient and
more powerful than ever.3 In the top-of-the-line version, the monoturbo engine generates 272 hp and up
to 442 lb-ft of torque, and bests its predecessor in
fuel consumption by ten percent. It also boasts highend solutions in many technical areas, including new
coatings on the piston rings to help ensure minimal
friction, a weight-optimized crankcase, and newly
conceived cylinder heads with separate cooling-water
circuits. The turbocharger and exhaust manifold have
been modified, and the common-rail injection system
develops 29,000 psi of system pressure.

/// 2.0-liter TDI® clean diesel
The 2.0-liter TDI® engine is the bestseller in the entire lineup, and is in
many of our models, with an output of
up to 190 hp and 280 lb-ft of torque.
In its newest version, the four-cylinder
diesel boasts an array of compelling
technical details, like an integrated
valve drive module complete with
adjustable intake camshaft, two balancer shafts in the crankcase, flexible
thermal management, a common-rail
system with 29,000 psi and a highand low-pressure exhaust-gas recirculation system.

“A reduction in fuel consumption
of 15 percent by 2020 is surely
possible through engine-based
measures alone.”
—Andreas Frohlich
Head of TDI® engine design, Audi
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/// 3.0-liter TDI® clean diesel
Available in many Audi models, this engine in the A8 produces
240 hp, but with a whopping 428 lb-ft of torque, it still reaches
the 0- to 60-mph mark in nearly the same time as the 3.0-liter TFSI® gasoline engine. The major differences here are the
lower emissions and substantial highway mpg that the TDI®
engine delivers, making it the most fuel-efficient A8 available,
thanks to the inherent energy advantage that diesel fuel offers.
And with the start-stop efficiency system, we’ve created a flagship sedan with mid-sized fuel efficiency.1 //

1 Your mileage will vary and depends on several factors, including your driving habits and vehicle condition. See www.fueleconomy.gov for details. 2 Top track speed is electronically limited in the U.S.
Always obey all speed and traffic laws. 3 Your mileage will vary and depends on several factors, including your driving habits and vehicle condition.
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834 highway miles. That’s nearly a third of the distance between Los Angeles,
California, and Washington, D.C. It is also the distance that we invited some top distance
drivers and automotive journalists to drive in an Audi A3 Sedan equipped with a TDI®
clean diesel engine with six-speed S tronic® transmission.
The #TDIChallenge, as it was called, wasn’t a test for the faint of heart. It was for
professionals, those who felt confident that they and our A3 TDI®, with its 13.2-gallon
tank, could make the trek from Albuquerque to San Diego. The numbers were daunting.
The EPA estimates that the A3 TDI® clean diesel engine can deliver 43 mpg highway.1 It
was in the spirit of challenging all givens—a spirit they took on throughout the hot journey
across the deserts of the American West—that this trip was taken.
The nine teams catalogued their trips in real time on Twitter® and other social
media channels while trying all they could think of to stretch every drop of diesel fuel,
and of course, being extremely mindful to pull immediately off the road if they started
to run out. In fact, the author of “Everyday Efficiency” (on page 86 of this issue), Wayne
Gerdes, an efficient-driving expert and the man who coined the phrase “hypermiling,”
was a participating consultant for the event. Gerdes, in fact, gave the pros more than a
few successful pointers to help them stay on the road as long as possible.

#TDI
Challenge

Suffice it to say, there was some creative license taken with the #TDIChallenge.
Obviously, this wasn’t an everyday drive, but a kind of endurance trip where professionals agonized over driving 45 miles an hour in order to maximize their mileage.
They worried about the mountain ranges between New Mexico and California, where
ascents would suck up their mileage, and where going downhill meant coasting to coax
the numbers back up.2

834

Throughout the challenge, teams would occasionally see one another at one of
the designated rest stops, careful not to reveal too much. The teams also met for an
overnight stay in Sedona, Arizona.
Most teams, taking Gerdes’ pointers (Gerdes finished the entire journey, but
described it in humorously tense, unprintable terms), set off on the second day with a
great deal of trepidation, wondering if they could maintain the mpg they were getting
and if the fuel would hold out until San Diego—which was about ten hours away if traveling at the proper speed.
As a precaution, there were designated bailout stations along the route, and
there were Audi techs around, as well, just in case. George Achorn, editor of Fortitude.
com, and his team called it a day at bail point 7, which was 30 miles from the Hotel del
Coronado, the endpoint of the challenge. They had traveled an impressive 758 miles on
a single tank, averaging 61.4 mpg, which is certainly not typical.1
Still, as Achorn described it, he felt “shame.” Especially at bail point 7, when he
saw drivers Anton Wahlman and Marc Carter’s team press on, despite the odds. Eventually, despite braving the city traffic and Coronado Bridge, they made it, as did the team
comprised of Jason Torchinsky and Neal Pollack, who won on overall mileage.
Obviously, not every team made it—the aggravation of driving at a slow highway
speed seemed to wear people down—and while the EPA estimates are impressive, every
team far surpassed the EPA estimates using special techniques on this trip.

...the distance we challenged some top distance
drivers and automotive journalists to drive in an Audi A3
equipped with a TDI® clean diesel engine.

> Albuquerque, NM

> San Diego, CA
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There are some things we need to note here, including the fact that, while this
challenge proved that one can, in certain circumstances, make this trip on one tank—you
shouldn’t. First, as the owner’s manual states, never run a tank to empty. And, of course,
the EPA estimates are the mpg figures you need to consider. Finally, these are extraordinary results, generated by journalists invited by Audi and trained by a professional
hypermiler to challenge all givens.
//

1 31 city/43 highway mpg (2015 Audi A3 2.0-liter TDI® clean diesel engine with six-speed S tronic® dual-clutch transmission and
front-wheel drive). EPA estimates. 475-mile range based on EPA estimates of 43 mpg highway and a 13.2-gallon fuel tank. Your
mileage will vary and depends on several factors, including your driving habits and vehicle condition. 2 Always obey all speed
and traffic laws.

miles

_By Jay Brida

»Driving pros aimed
for high mileage in the
Audi TDI® Challenge
21

_By Jay Brida

DRIVING TOWARD PERFECTION.
“Refresh” can sound like such a minor thing: something that is covered
over with a new coat of paint, or spritzed quickly with some water for a momentary
burst of energy. But then, sometimes, “refresh” becomes something different,
something that changes your previous perspective, and a new outlook, a new
understanding, takes hold.

The refreshed A6 exhibits a fiercer, more modern look,
commanding more attention while maintaining its character.
The refresh of the 2016 Audi A6 and S6 represents a new vision in design,
features, technology and power.
It starts with the exterior. The refreshed A6 exhibits a fiercer, more
modern look, commanding more attention while maintaining its character.
Owing a bit to the allroad® Shooting Brake concept car that made its way to
the Los Angeles Auto Show in 2013, the front of the A6 is now more angular,
adopting the concept’s trapezoid-shaped Singleframe® grille (also found on the
redesigned third-generation Audi TT); the reshaped, narrowed headlights help
sharpen the focus even further. Evolutionary bumpers, intakes and side sills take
the A6 further away from composed elegance and give it instead a more rakish,
sophisticated style. To give a well-known character a different personality, even
as the core retains its integrity—that’s what a refresh can do.
In the back, we see taillight cues with a distinct Audi DNA and new integrated twin-trapezoidal exhaust outlets that speak to the vehicle’s refinement
and performance nature.
Inside, the A6 adds a raft of features, options and new available technologies that further advance the way we interact with our vehicles. Long a tech
leader, the A6 adds the available updated MMI® system and instrument cluster,
which will continue to be the focal point for everything digital, from Google
Maps™ mapping service to the newly installed streaming app capabilities. The
available system will offer LTE connectivity through Audi connect® and more
>>
powerful processors than its predecessor.1
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The S6, of course, will continue to make pulses run almost
as fast as the engine itself…
There’s enough tech loaded into the refreshed A6 that you might miss the available 18-way individual contour seats, Valcona leather and Layered Walnut Wood
inlays. The interior has always been a calling card for the Sedan. We’ve long taken
pride in our sense of craftsmanship. We’re confident that you’ll notice it when
you sit in the new A6 or S6.

Maybe this is when the “refresh” is best felt: at the end of another thrilling drive, as you allow the satisfaction of ownership to take over. Perhaps you
pause for a minute before you get out, and contemplate all that surrounds you.
And that kind of moment is more than a little reinvigorating, when you think
about it.
//
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Our engineers have added the next-generation 2.0-liter and 3.0-liter
TFSI® engines to the A6, and the power profile has been enhanced measurably,
to 252 hp with 273 lb-ft of torque in the former and a sprinting, class-leading
333 hp in the latter. Additionally, the 2.0-liter engine is paired to a new sevenspeed dual-clutch transmission on front-wheel-drive models. That’s along with
the 240 hp and incredible 428 lb-ft of torque that the available TDI® clean diesel
engine generates. The S6, of course, will continue to make pulses run almost as
fast as the vehicle itself,2 with an uptick of 30 horsepower that sees its 4.0-liter
TFSI V8 weighing in with 450 hp.
Make no mistake, with those numbers, the S6 model’s available sport
differential distributing the power, our commitment to making these vehicles
as responsive as possible and the advanced driving dynamics that we are known
for, the A6 and S6 are truly drivers’ cars. There’s also an update to the S6 Sport
package, which adds to the refresh, giving drivers the aforementioned sport
differential, new dynamic steering, and a new sport exhaust with black finishers.

1 Always pay careful attention to the road, and do not drive while distracted. The features and technologies discussed above are optional, may require an additional subscription with separate
terms and conditions, and should be used only when it is safe and appropriate. The Wi-Fi® hotspot feature is intended for passenger use only. 2 Always obey all speed and traffic laws.
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One of Knirsch’s signature projects is the RS 5 TDI® prototype with Audi electric turbo, which features a 48-volt
electric turbocharger that adds efficiency and power to

the traditional twin turbo system. The prototype pumps
out 385 hp and 553 lb-ft of torque and can sprint from
0 to 62 mph in about 4 seconds with the enhanced engine.1

_By Johannes Köblerr

The Engineer
There are many reasons Audi leads the competitive field
with our drive technologies. And we strive to keep it that way. How
will we stay ahead? Let’s ask Dr. Stefan Knirsch, Head of Development Engines in Ingolstadt.
Dr. Knirsch, what makes it particularly interesting to work for Audi?
Knirsch: Audi customers expect their cars to bring them
high power and supreme performance, together with low fuel
consumption. These apparent conflicts of interest are particularly
evident in the premium segment—which makes it all the more
exciting to solve them.
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The internal combustion engine still has a
long life ahead of it…studies state that
it will still dominate the market in
the year 2030.
e-tron—will, of course, gain significantly in importance in
the future. However, the internal combustion engine still
has a long life ahead of it . . . studies state that it will still
dominate the market in the year 2030.

TDI®, TFSI®, e-tron® and e-fuels—are those the four pillars on
which the future of mobility stands at Audi?
Knirsch: The strongest pillars are certainly the diesel and
gasoline engine. Both combustion processes have again made huge
progress in recent years. The development of synthetic and sustainable fuels, the Audi e-fuels, represents an important milestone
for the internal combustion engine. And electromobility—that is,

Let’s take a closer look at each of the individual technologies. What CO₂ potential do you see over the next few years
for internal combustion engines?
Knirsch: Audi is already the premium automaker with
the lowest CO₂ fleet emissions. We have a series of highly
efficient ultra® models on the market and are now introducing the latest generation of TDI® engines with amazing fuel
consumption figures.2 It will be possible to reduce the con-

It will be possible to reduce the consumption
of our TDI® and TFSI engines by a further 15
percent by 2020 just through measures taken
inside the engine.

sumption of our TDI® and TFSI engines by a further 15 percent
by 2020 just through measures taken inside the engine.
TDI® engines are not only highly efficient—they are also
becoming more emotional.2
Knirsch: For the diesel engine, the future holds two
more challenges—a degree of off-the-line weakness and
the acoustics. We are addressing these through technologies such as the electrically driven compressor and furtherrefined injection and combustion processes.
>>
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Where we were previously chasing
savings of 10 grams of CO₂, we are
now after 0.2 grams. There are no
major steps left to take, only systematic further development
of the individual elements.

In many Audi cars, it is already almost impossible to tell from the
sound whether they are being driven by a gasoline or diesel engine.
How small can an Audi engine be? What are the prospects for
three-cylinders?
Knirsch: A three-cylinder is sensibly designed for fuel consumption and not for power. That applies to both gasoline and
diesel engines. A highly charged three-cylinder is technically feasible, but the high combustion pressures would necessitate a great
many modifications in everything from the crankcase, through
rod bearings to camshaft timing. Friction and fuel consumption,
however, would rise.
What are the chances for e-quattro, the electric quattro® drive?
Knirsch: The e-quattro is a fundamentally interesting alternative. The front wheels are driven by the combustion engine and
the front electric motor, while the rear electric motor drives the
rear wheels. This is how a new kind of quattro® drive could be realized with all features such as torque vectoring. The battery could
be located partly in the floor tunnel.
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And what about the fourth pillar of Audi mobility, e-fuels?
Knirsch: The Audi e-gas plant in Werlte, which we are
using to generate synthetic natural gas, brings CO₂-neutral
mobility to our customers with the help of an accompanying
refueling card. In parallel, we are also developing the liquid
synthetic fuels Audi e-diesel and e-ethanol, with the aim of
producing them in larger quantities by the end of the decade.
What can we still expect to see from the classic quattro® drive?
Knirsch: With the self-locking center differential
and the sport differential, Audi already has a very sporty
lineup—the best there is in terms of handling and performance. And, when it comes to efficiency, we also have a
couple more interesting ideas up our sleeves. But you’ll have
to wait and see!
//

Audi already has a very sporty lineup—
the best there is in terms of handling
and performance.
1 Always obey all speed and traffic laws. 2 EPA estimates. Your mileage
will vary and depends on several factors, including your driving habits and
vehicle condition. See www.fueleconomy.gov for details.
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The e-quattro is a fundamentally
interesting alternative.

Is range the biggest stumbling block for purely electric cars?
Knirsch: There’s a second big challenge that is closely
connected to that—the energy network and charging infrastructure. One interesting technology is inductive charging
with direct current that we call Audi wireless charging. It’s
fast, incredibly convenient and unproblematic, all in one.
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πρόλογος – PROLOGUE
Greek πρόλογος, prologos, from pro (“before” ) and legein (“to speak ” ),
an opening or introduc tion to a stor y

"Perfect showcase of Audi DNA“
—Prof. Dr. Ulrich Hackenberg

height: 4.6 feet/1.39 meters

width: 6.4 feet/1.95 meters

wheelbase: 9.6 feet/2.94 meters

length: 16.7 feet/5.10 meters

Sometimes, a show car is just a way for engineers and designers
to sculpt, paint and have fun with something beautiful. Other times, it
gives them an outlet to show what is to come. The Audi Prologue, our
new concept car unveiled at the Los Angeles Auto Show in November
2014, promises to start a whole new design story for the brand. Even if
this never makes it to production, its look and technical innovation will.
As our recently appointed Head of Design Marc Lichte said when
he introduced it, this helps the brand articulate a new “language”
of design, and it will represent the future of how Audi will look.

“Audi stands for sportiness, lightweight design and the quattro® permanent
all-wheel drive. In the Audi Prologue, we are
expressing this know-how in a new form—
we have put the sportiest car in the luxury
segment on [the road]. Our team took new
approaches in both exterior and interior
design,” he said, adding that the shape and
lines of the Prologue will be expressed in
upcoming production models, starting with
the next-generation Audi A8 flagship, and then
with the Audi A6 and Audi A7, after that. >>

AUDI
PROLOGUE
“The angle of the shape, from rear to front, was crafted to evoke movement, the
kind of propulsion that this powerful performance concept would surely deliver
—because it’s not just about design.”
—Marc Lichte
_By Miles Callet
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“...we are expressing this know-how in a new form
—we have put the sportiest car in the luxury segment.”
—Marc Lichte, Head of Design

This is rarified performance. The 4.0 TFSI® V8 engine put into the Prologue would
stir even the most jaded power enthusiast, with a 605-hp, 516 lb-ft of torque profile
that can rise even higher with an “overboost” mode that adds an additional torque punch
when absolutely necessary.

“The Audi Prologue is a ‘signature car’ for Audi.”
—Prof. Dr. Ulrich Hackenberg

The 4.0-liter TFSI engine produces up to
605 hp and 516 lb-ft of torque
Accelerates from 0 to 62 mph
in 3.7 seconds.

Photos: Audi USA News

At first glance, this “signature car,” as Audi Board Member for Development Dr.
Ulrich Hackenberg called it, looks like an Audi, but you aren’t quite sure how. The Singleframe® grille is there, but it’s larger, lower and more angular. Likewise, the LED headlights
are instantly recognizable, yet they are shaped as wide, flat wedges above the grille.
Still, while this large two-door coupe is cultivating an evolutionary style, the
essential DNA of our design heritage is evidenced throughout, specifically in the Audi
Sport Quattro touches seen in the sheet metal. From the side view, the combination of
sport profile and balanced proportions is one clear reference to the classic Ur-Quattro
look, but so is the way the air intakes are boldly sculpted under the headlights. Even
the flared arches over the front and rear wheels are unmistakable reminders of the UrQuattro stylings that inspired this vehicle.
There is a difference between inspiration and emulation, however. Lichte made
that clear when he held court with several hundred automotive journalists and industry
leaders. He pointed to the unique rear design that separates the Prologue from what’s
come before. The angle of the shape, from rear to front, was crafted to evoke movement, the kind of propulsion that this powerful performance concept would surely
deliver—because it’s not just about design. The engineers wanted to say something too.

Fortunately, the technology that allows
for this kind of power (this is a vehicle that can
move from 0 to 62 mph in a scant 3.7 seconds)
also helps control it. The dynamic all-wheel
steering helps drivers take full advantage of its
performance profile through enhanced agility
at lower speeds while helping improve stability
at higher speeds. Dynamic all-wheel steering
allows for rear wheel steering angles of up to five
degrees, which helps make it easier to maneuver
when parking, and enhances precision handling
at highway speed.
As impressive as to its performance
output is its fuel intake, which would be better
described as powerfully efficient. The Prologue
concept is estimated to get 27 mpg combined,1
which is off the charts for a vehicle with that
kind of power. The efficiency comes from a new
48-volt subsystem of the vehicle’s electrical
system, which is generated by a belt starter,
turning the powertrain into a “mild” hybrid, while
an additional 12 kW is recovered during braking.
This new technology, like so much else about
this vehicle, will be introduced into production
models over the next couple of years.

The new design language adds to the interior too. There’s the Audi virtual cockpit,
which sits directly in front of the driver, but more than that, a broad swath of the dashboard
functions as an electronic display comprised of three seamlessly integrated touch screens.
Everything from ambient lighting settings and driver assistance systems to media controls
is available via haptic (touch) technology. With this system, passengers will be able to do
things like “pass” pre-configured navigation directions from their side of the car over to the
driver’s by wiping the screen from right to left: the information will then be displayed on
the virtual cockpit screen.
You could hear the enthusiasm in Lichte’s voice when he described all of these
things. He dropped hints about where these features will show up, and how the design
language will be incorporated into the lineup first with the next-generation Audi A8. But
most of all, he seemed to be saying that the Prologue is just the start of a whole new
design Audi story.
//
“Our team took new approaches in both exterior
and interior design...”
—Marc Lichte, Head of Design

1 Manufacturer‘s estimate.
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_By Bethany Kramer
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Finding the passion in the reborn A3 Sportback.

Escape hatch

...“the ones who are into it, are into it.
That car will rock and roll for us.”

He knew that we were passionate and loyal fans of a particular style; he knew
that we were out there and that we represented an opportunity as much as anyone.
“You still have to do cool stuff that people like,” Keogh said. “Not everyone can
appreciate a Sportback, but, man, the ones who are into it, are into it. That car will rock
and roll for us.”

...passionate and loyal fans of a
particular style…
ever it is, when it comes to cars, we loyalists here in
America have long been perceived to be a decided
minority. In Europe, Sportback fans are in the majority, so we have to loudly make sure people know the
Sportback set in the U.S. likes premium vehicles too.
Thankfully, Scott Keogh, president of Audi of
America, knows about our dedication and wanted to
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celebrate it. And for some satisfying moments at the 2014 New York International Auto Show, he addressed us, the committed fans of the style, and he told
us what we wanted to hear: that the classic shape of the Audi A3 was coming
back in upcoming model years [soon], as an Audi A3 TDI® clean diesel, and in
2016, as an Audi A3 Sportback e-tron® plug-in hybrid.
It was an act of listening. As Keogh said, those of us who cared about
the style spoke up and were counted. With that collective voice, they heard us at
Audi of America headquarters in Herndon—and in Ingolstadt too.

…a little unorthodox, a little more progressive, and…
looking for something different than the everyday.
“They all said, ‘How could you do an A3 Sedan and not bring back the
Sportback?!’” Keogh commented during his remarks in New York.

It wasn’t until the second generation, in 2004, with its
longer body and handsome Singleframe® grille, that it
officially became the A3 Sportback.

Photos: Audi Marketing Database

It’s hard to know what sets the Sportback
fan apart from other automotive enthusiasts. Is it
the shape? The convenience? The “fifth door”? What-

has been part of the Audi heritage since
the Audi 100.
The A3 debuted worldwide as a
three-door vehicle in 1996. It wasn’t until
the second generation, in 2004, with its
longer body and handsome Singleframe®
grille, that it officially became the A3
Sportback. Now there is a third generation, with even sharper lines and a more
dramatic headlight design, and we’re just
happy to see it.
//

Don’t call it a comeback
There were certainly some other reasons why the Sportback style was going to
reappear after it went away at the end of the 2013 model year, most likely because of its
heritage and, no doubt, because the decision is simply good business.
Start with the fact that around 55 percent of the purchases of the previousgeneration A3 Sportback were of the TDI® clean diesel variant, which provides a little
insight into those of us who prefer the style. We like to be a little unorthodox, a little
more progressive, and are, perhaps, looking for something different from the everyday.
Then again, maybe we’re not that unorthodox, when one considers that the style
39
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_By George Achorn

It’s the eyes. The flashing intensity of a driver’s eyes reveal the passion, danger
and tension of driving 200 miles an hour for a short stretch of road over a long time on
the track. The eyes might be what really set the expert drivers of Audi Sport® endurance
racing apart from any other typically intense racecar driver. Those eyes need that look of
unwavering intensity to hold the concentration necessary to complete lap after lap while
watching for other vehicles, every curve and every opportunity to win.
Endurance racing is a dangerous sport, and those who succeed at it become
legendary. Our team is a team of legends. We celebrate Audi Sport drivers like Tom
Kristensen (see next page), who has won Le Mans (nine times driving an Audi), and who
retired last year, and Rinaldo “Dindo” Capello (see cover), who retired from the Audi team
in 2012, and was rewarded for his overwhelming success with the gift of an Audi R18 of
his own.
In the U.S., we have some endurance races of our own, notably, the Petit Le Mans,
held at Road Atlanta, in Georgia, where Audi has the most team wins (nine), and the
Lone Star Le Mans, held at the Circuit of The Americas in Austin, Texas. Capello holds the
record for most individual race wins at the Petit Le Mans, having won for Audi in 2000,
2002, 2006, 2007 and 2008.
These are just two of the competitors who thrive in seemingly impossible conditions.
There are more. Get to know them over the next few pages.
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The Lone Star Le Mans in Austin is a good example of what
happens when Audi engineering meets Audi enthusiasm.

TOM KRISTENSEN (DK)

LUC A S DI GR A SSI (BR)

LOÏC DUVAL (F)

FIA World Endurance Championship
(Audi R18 e-tron® quattro®)

FIA World Endurance Championship
(Audi R18 e-tron quattro®), FIA Formula E

FIA World Endurance Championship
(Audi R18 e-tron quattro®), Superformula

Early in the week, while race team transporters rolled into
Texas, so too did Audi Club of North America and its members. The
group’s Lone Star Chapter set out a Texas-sized welcome for others
drawn in from far and wide.
One owner of a new Audi RS 7 making the long trek in from
the state of Maryland even found himself “forced” to detour through
the legendary Tail of the Dragon, an epic bit of public road that snakes
through North Carolina’s Smoky Mountains.
Informal events abounded and were a great way for owners
to catch up with the Audi Sport team in a more relaxed environment.

Race day is great, but it doesn’t give you the opportunity to pointedly
ask a race engineer a geeky question in a social situation or let Tom
Kristensen rev the motor of your new Audi S7 while Benôit Tréluyer films
the ensuing events on his iPhone® so that he can post it to Instagram®.
As the week progressed, the Audi R8 LMS and R18 racers took
to the track for practice and qualifying sessions. So too did the Audi
owners, enjoying laps of their own at the wheel of their personal
Audi vehicles, at the nearby Driveway Austin Motorsports Academy.
Next came race day, and the Audi motorsport experience
is an incredible way to see a race. A vast suite high above the front

Winning the weekend
Big is a theme in Texas, and that was obvious when the
state recently hosted one Texas-sized event for Audi owners over
the course of several days. On the one hand, there was the convergence of two major racing series. On the other, there was a national
meeting for the burgeoning Audi Club of North America. It all made
for quite a shindig.
Austin, already a major cultural destination for musicians,
artists, football fans and more, is also home to the sprawling Circuit
of The Americas, where the so-called Lone Star Le Mans weekend
delivers a double feature, with a three-hour race for the Tudor United
Sportscar Championship, and a six-hour event for the FIA World
Endurance Championship.

The World Endurance Championship, the series that takes
Le Mans teams to the best tracks around the world, was our focus.
Austin marks the only race held on North American soil and, as such,
is the only chance American race fans have to come out and see the
Le Mans-winning R18 e-tron quattro® as well as our team of superstar
drivers and engineers compete on domestic turf. Even better, this race
marked the first time anyone had ever held a race under the stars in
a nighttime battle at Circuit of The Americas.
Given that all of this was scheduled for a single weekend, it
was probably a foregone conclusion that an organization made up
of Audi owners and enthusiasts would pick an already culture-laden
venue like Austin in order to host their annual national gathering.

MARCO BONANOMI (I)

OLIVER JARV IS (GB)

FILIPE ALBUQUERQUE (P)

24-hour endurance race, Spa 6 Hours
(Audi R18 e-tron quattro®)

24-hour endurance race (Audi R18 e-tron
quattro®), Super GT

24-hour endurance race, Spa 6 Hours (Audi
R18 e-tron quattro®), European Le Mans Series
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BENOÎT TRÉLUYER (F)

MARCEL FÄ SSLER (CH)

ANDRÉ LOT TERER (D)

FIA World Endurance Championship
(Audi R18 e-tron quattro®)

FIA World Endurance Championship
(Audi R18 e-tron quattro®)

FIA World Endurance Championship
(Audi R18 e-tron quattro®), Superformula

straightaway of the Circuit of The Americas was the home base for
invited owners and those in the Audi family, a spectacular vantage
point where they could eat, drink or simply enjoy the race. And a few
lucky ones nabbed a ride around the track, riding shotgun in an Audi
R8 LMS with three-time Le Mans winner Rinaldo Capello.
Three hours of racing with the Audi R8 LMS teams passed
quickly and, after a short break between races, Audi Sport Team Joest
began to roll out the otherworldly R18 e-tron vehicles onto the starting grid. Suddenly, the main event was on, with Audi R18 racecars
fighting hard with their rivals in the competition.
Midway through the second race, the skies grew dark, and
with that came a torrential downpour. Where minutes before cars had
circled the track at full speed, expensive prototype racers were now
hydroplaning off the track, race leaders sliding into the gravel at several
corners and handing the race over to the ever-prepared Audi R18 drivers.

This time, our secret weapon wasn’t just quattro® all-wheel
drive, but also an engineer stationed in the tower to spot any inclement weather. He radioed the R18 drivers at the first sign of rain and
had them come into the pits for appropriate tires. The race was even
temporarily stopped during the deluge, but by the time it restarted,
the Audi team was in position to take the victory.
All told, it was a fittingly action-packed end to an extraordinarily busy weekend. Audi Sport capped days of social and driving
enjoyment with the ecstasy of race victory. That’s not a bad way to spend
a week, and there was a lot to reflect upon as we drove the 1,500 miles
//
and more than 22 hours back to Maryland in an Audi RS 7.
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Carbon fiber composite (CFC) with aluminum
honeycomb and Zylon side panels

:: Battery ::

TDI®, turbocharged 120° V6, 4 valves per cylinder,
1 Garrett VTG turbo, diesel direct injection TDI®,
fully stressed aluminum crankcase

:: Length | Width | Height ::

:: Torque ::

4,650 mm/1,900 mm/1,050 mm

Over 800 Nm

:: Minimum Weight ::
870 kg

HYBRID
SYSTEM

mulsanne corner

mulsanne kink

DIMENSIONS

Over 395 kW (537 PS)

michelin chicane

mulsanne straight

:: Type ::

:: Power Output ::

Lithium-ion battery

playstation chicane

tertre rouge corner

:: Monocoque ::

ENGINE

VEHICLE

2014 Audi R18 e -tr on ® quat t r o ®

:: Type of Accumulator ::

Electric flywheel accumulator WHP, useable storage
capacity over 600 kJ

:: Motor Generator Unit (MGU) ::

DRIVETR AIN

One MGU on front axle, water-cooled with integrated
power electronics, over 170 kW

Rear-wheel drive, traction control (ASR), four-wheel
drive e-tron quattro® hybrid mode

:: Gearbox ::

Sequential, electrically activated 7-speed race gearbox

:: Driveshafts ::

Constant velocity sliding tripod universal joints

24 hours /// duration
WHEELS

indianapolis corner

arnage corner

porsche curve

maison blanche

ford chicane

13.629 km /// track length
star t

dunlop curve

esses

Le Mans racetrack

:: Drive System ::

200 km sw of Paris, France /// location
13 years /// of wins for the Audi team
Tom Kristensen /// Nine-time winner for Audi team

:: Wheels ::

OZ forged magnesium wheels

:: Brakes ::

Hydraulic dual circuit brake system, monoblock light
alloy brake calipers, ventilated carbon fiber brake discs
front and rear

Road Atlanta racetrack
2.54 miles /// track length
10 hours /// duration
Braselton, GA /// location

3.4 miles /// track length
20 /// turns
Austin, TX /// location
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Circuit of The Americas
racetrack
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So, although our striking spor t seats may hold you in,
they don’t hold you back.
_By Meghan Puhr
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Sometimes, being held back is a great thing. That’s most certainly the case
when you sit in an Audi sport seat. The sport seat’s design helps position your body in
the seat via its enhanced thigh and side bolster supports, which in turn helps to provide
an optimal driving experience—no matter where you’re headed.1
One of the most critical factors in racing is making sure that you, as the driver, are
secure in the seat. When entering corners or performing sharp maneuvers, it is important
that the driver does not slide, which is helped by a bucket-shaped seat design with bolsters
that help provide optimal positioning, comfort and lateral support.
Many professional motorsport and day-to-day drivers choose to sit on adaptive sport
seats. These are crafted to electronically adjust to the driver’s height, size and weight, helping
provide optimal comfort and positioning. By situating the driver this way, the steering effort

is concentrated in the forearms, not the upper body and shoulders, which
can alleviate muscle fatigue and enhance control during endurance races.
It all started at RECARO®.
The origins of sport seat design can be traced back to Germanbased car body design manufacturer RECARO®. Until the late 1940s,
they penned several iconic body designs, but by the 1950s, the company
changed its direction to solely producing high-end automotive seats.
Decades of design, technology and material innovations have positioned
RECARO® as one of the leading producers of original equipment manufacturer (OEM) sport seats.

Through careful research and analysis, RECARO® found
that bucket seats that hug the body help provide optimal hand/
arm positioning to help the driver maximize the car’s ability to
handle and perform. The first seat with side bolsters was made
in 1965, marking the creation of the world’s first “sport seat”
as we know it. Several years later, the seat was updated with
adjustable shoulder support and head restraints.
At Audi, we have always been deliberate about creating
and employing innovations that help make for a better drive,
including our optional sport seats.
>>

1 Always obey all speed and traffic laws.

48 | Audi Magazine | move

49

Integrated head restraints
+ comfort
+ head support

Seat bolsters
+ lateral support
+ comfort
+ positioning

Stitched design pattern
+ refinement in craftsmanship

Thigh support
+ comfort
+ positioning

Sporty luxury.
Not only do sport seats help provide optimal design for
greater performance, they are also incredibly stylish and complementary to the design philosophy of Audi Sport® vehicles.
Audi sport seats also feature different stitched patterns, such
as diamond and honeycomb, adding refinement and incredible
craftsmanship to an already dynamic design. In addition to the
standard color options offered on each model, Audi exclusive
adds a panoply of leather colors that can be mixed and matched
to create the sport seats of your dreams.
So, although our striking sport seats may hold you in,
they don’t hold you back.
//

This anatomy is not just good, it’s ergonomically correct.

Photos: Audi Marketing Database

Materials matter.
When it comes to performance, every ounce of vehicle weight
counts. This is why it’s critical for manufacturers to perfect lightweight,
durable materials. Alcantara® is one of them.
Alcantara® is currently used in almost all professional racing
seats. It is a flame-retardant synthetic material that is similar to suede.
Thermoplastic polymers are added to create a plush, lightweight material
that provides enough grip so that drivers don’t slip in their seats. You will
find Alcantara® incorporated in the seating surfaces of select Audi models.

European model shown.
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MILES

7

10

Jack and the next chapter of Audi

9

_By Chris Vou rn akis

550

8

There was a long stretch of desert on the drive, but this was no mirage.
It was, as drivers on California and Nevada highways may have discovered, a
driverless Audi A7.
OK, California and Nevada laws require someone sitting in the driver’s seat,
but this advanced A7 concept car went more than 550 miles, from Palo Alto, California, to the International Consumer Electronics Show in Las Vegas, on its own.
The drive was driver- and navigator-free, to showcase the capabilities afforded by
piloted driving, and to introduce our “Next Chapter” technologies.
The vehicle, nicknamed “Jack,” represents our future. Automated, piloted
driving systems will be on the road at some point, while many of its capabilities are
already in use in things like GPS navigation and driver assist programs. Moreover,
we wanted to show the world—the connected, avant-garde tech world at CES—what
we can do with piloted driving.
“The test drive from the west coast of California to Las Vegas demonstrates
our leadership role in piloted driving,” said Dr. Ulrich Hackenberg, Audi board
member and Head of Technical Development.
The test drive, taken in real-world conditions with a team of Audi engineers
and specially trained automotive journalists, was undertaken to show the full
implication of what piloted driving can do already; including driverless driving
from 0 to 70 mph, lane changes, self-acceleration and independent braking—all
based on the driving conditions the vehicle senses.
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H O W A P I L O T E D V E H IC L E D R I V E S I T S E L F
1. Ultrasound sensors at side
:: Park assist with display of surroundings
2. Front camera
:: Audi active lane assist
:: ACC with stop & go function
:: Speed limit display
:: Audi pre sense® front / Audi pre sense plus
:: Audi adaptive light

7. Crash sensors
:: Front protection adaptivity
:: Side protection
:: Rear impact protection

3. Ultrasound sensors at front
:: ACC with stop & go function
:: Parking system plus with front and rear camera
:: Park assist with display of surroundings
4. Infrared camera
:: Night vision assistant with highlighting
of detected pedestrians

5. Front radar sensors
:: ACC with stop & go function
:: Audi pre sense front / Audi pre sense plus

Palo Alto, CA
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San Jose, CA

Gilroy, CA

8. Rear radar sensors
:: Audi side assist
:: Audi pre sense rear / Audi pre sense plus
9. Ultrasonic sensors at rear
:: Parking system plus with front and rear camera
:: Park assist with display of surroundings
10. Front, rear and top view cameras
:: Parking system plus with front and rear camera
:: Park assist with front and rear camera

Kettleman City, CA

Wasco, CA

Bakersfield, CA

Photos: Audi Media Service

6. Differential GPS, and front and
rear 3D camera system
:: Each with up to 103 degrees
horizontal coverage

In fact, Jack utilized a combination of various sensors, many of which
are largely production-ready. The long-range radar sensors of the Audi adaptive
cruise control (ACC) and the Audi side assist help monitor the front and rear of
the vehicle. Two mid-range radar sensors at the front and rear, respectively, are
aimed to the right and left to complete the 360-degree view. Laser scanners are
mounted within the Singleframe® grille and the rear bumper skirt. The scanners
deliver redundant information to provide detailed recognition of static and dynamic
objects during piloted driving. The technologies are largely production-ready. A
new high-resolution 3D video camera, already integrated into the next-generation
system available in the new Audi Q7, takes a wide-angle view of the landscape in
front of the vehicle. Four small front- and rear-mounted cameras view closer surroundings. Navigation data is used for basic vehicle orientation.
What those sensors deliver is a synthesis of true driving conditions, which
is why, before Jack initiates a lane change, it adapts its speed to the corresponding
speed of the surrounding vehicles. Once the speed and distance are considered
appropriate for traffic and road conditions, the vehicle changes lanes in a precise
and timely manner.
Jack shows that connected cars are a viable reality. The only question
now is who’ll be leading the way, and when the states will allow the technology
to be fully implemented on their roads.
There are still limitations about what it can do as regulations change and
the technology gains more acceptance. Currently, in states where piloted driving
is legal, the driver is required to take control in city environments and they are also
required to sit behind the wheel when piloted cars are taken on the highway. //

Tehachapl, CA

Barstow, CA

Manix, CA

Dunn, CA

Erie, NV

Sloan, NV

Las Vegas, NV
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Audi
collection
Passionately designed to enhance every day.
We have an obsession with design, and it’s just as apparent in
our Audi collection as it is in every vehicle we make. Whether a
small gif t or a grand statement, the items of the Audi
collection exude style, sophistication and confidence to ensure
that every day lives up to its potential.
See our extensive line of expertly crafted products at
audicollectionusa.com
* As a gift to you, we’re offering free shipping on all orders
over $75. Simply enter promotional code SPR15 at checkout.
Offer valid through 9/30/2015.
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–
Ideas and
people that
keep us
inspired.
–
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Audi and The Avengers give a heroic performance in this comic
written especially for Audi Magazine.

065

Meeting your needs with a more personalized dealership experience.

066 After conquering the European Champions League, Bayern Munich
sets its sights on American soccer fans.
070

Our unique blend of fashion sense
and common sense.

074 The pioneering spirit is put to the ultimate test in the mountains
surrounding Aspen, Colorado.
080

Audi TravelSpace Transport Accessories seamlessly accomplish two worthy goals. They possess the sleek
style you expect from Audi, plus their utility helps maximize open space inside the cabin so you can ride
in world-class comfort. A wide range of rooftop attachments1 helps accommodate activity-specific gear
from kayaks and snowboards to luggage and camping equipment. When you expect exquisite form,
outstanding function and proven quality, look no further than Audi TravelSpace Transport Accessories.

Audi Genuine Accessories. Expect Excellence.
1 Not available on Cabriolet and certain other models.
© 2015 Audi of America, Inc. “Audi,” “Singleframe” and the Singleframe grille design, and the four rings logo are registered
trademarks of AUDI AG.

Turning up the heat on the American tradition of tailgating.

085 Owners’ spotlight
086 The art of driving your way to a more efficient commute.
090 High Sierra founder Hank Bernbaum experiences peak performance
in every Audi he owns.

Photo: Audi Media Service

See our extensive selection at your Audi dealer or at parts.audiusa.com.

Getting fit in one of the fittest cities in America: Boulder, Colorado.

092

Cult objects

094

Cult apps

095

Kids’ space
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Icons Reloaded.
Audi and The Avengers have been a super team over the years.
_By Jay Brida

There’s a movie coming out in May. Chances are you’ve heard of
it, because chances are you are looking forward to it like the rest of us.
Marvel’s Avengers: Age of Ultron is the latest, greatest and undoubtedly
biggest release Marvel Studio has yet made. Teeming with movie stars
and Earth’s mightiest heroes, it will be a hit—the only question is how big.
You know the stars. Captain America, Iron Man, Thor, The Hulk.
OK, well, our TTS is in the movie, but it’s in more of a supporting
role, and it’s one of the things that helps create continuity in what is now
called the Marvel Cinematic Universe (MCU). Ever since the first film,
Marvel’s Iron Man, and the appearance of the R8 e-tron® concept car
that was a favorite of Tony Stark’s—our introduction into the MCU—Audi
and Marvel have made for quite a team over the years.
Loren Angelo, Director of Marketing at Audi of America, said that
the partnership has been a Hulk-smashing success for us.
“The spirit of creativity, innovative entertainment and wit encompass everything both Audi and Marvel create. From the Iron Man franchise to The Avengers, Marvel and Audi have harnessed a clever, branded
integration formula that is seamless, intuitive and a natural part of the
storyline,” he said.
So it was in that spirit that we teamed with our global partners—as
well as the talented artists and writers at Marvel—to develop a custom,
illustrated story to celebrate our partnership.
The story is set in the Marvel Comics Universe. The Avengers are
here, taking on A.I.M. (Advanced Idea Mechanics—a rather evil collection of mad scientists) and Taskmaster (a supervillain with photographic
reflexes who can mimic anyone’s fighting style to counter their strengths)
with a couple of sidekicks armed with the power of several hundred horses
to help them power through the plot.
It’s a little tribute (that took a lot of hard work) to honor the creativity, power and teamwork of two truly iconic superteams. Marvel and Audi.
Marvel’s Avengers: Age of Ultron will be released May 1, 2015.
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Personally interactive
With new digital tools, we’re forging an even better connection between our dealers,
our customers and our vehicles.
_By Jay Brida

We always want to give prospective customers what they
need to make an informed decision about our vehicles. But we
also know that no matter how good our customer experience is, we
should continually work to make it better.
That’s what we’re calling the “Progressive Retail Experience.”
At its heart is a series of digital tools that will make it easier than ever
for customers to connect with crucial information during the sales
and service process at the dealership. These tools will help make
buying and owning an Audi easier and deliver the kind of overview of
our products, features, trim levels and specs that will give customers
a full picture of their vehicle.
This program has been rolled out to virtually all Audi dealers
over the past year. By the time this goes to press, several different
tools and apps will be available to help dealers and customers get
the most out of their interactions.
“Audi is meeting dealer needs with new progressive digital
tools that will provide valuable information, improve the sales and
service experience, and help operations run smoother,” said Mark
Ramsey, Audi of America General Manager, Digital Retail Operations.
“These tools are revolutionizing the dealership experience and changing the face of dealership/employee/customer relations.”

Photos: Audi of America, Inc

These new tools complement our previously released application, which offers comparisons, configuration options and inventory
availability queries, enabling dealers to find the exact Audi vehicle a
customer might be looking for.
Customers will be able to take advantage of digital finance
tools that are part of the overall enhanced sales experience. These
help dealership employees to present vehicle price and payment

options in a truly collaborative way that can help customers feel
completely confident in their purchase. These tools prepopulate
information on digital forms, so customers and dealership employees
can spend less time filling out paperwork and more time building
a relationship.
With these innovations, customers can enjoy a more tailored
delivery process of a new or Audi Certified Pre-owned vehicle. This
“eDelivery” experience takes a customer’s wants and needs and
gives them customized information about their new Audi and its
features. This tool keeps a record of what is covered in each delivery,
and allows dealership employees to easily discern which features
require a follow-up discussion to explain detailed information and
which can be more easily addressed on the spot. With videos and
shareable features, the eDelivery process is a unique addition to the
overall retail experience.
Finally, the Audi Progressive Retail Experience brings exciting
new improvements to Audi service via mobile, desktop and hardware
tools. Basically, we want to make it easier, by creating online service
scheduling tools that help employees and customers alike. And by
making it easier to schedule a repair order, manage loaner vehicles or
communicate with a customer, we are making it as easy as possible
to schedule—and get—service on the customer’s terms.
We’re creating the kind of efficient, engaged customer
experience that will make the relationship between dealer and
customer more fulfilling. In other words, we aren’t content with the
status quo, and we’ll always try to do what’s better for our customers,
so they can feel confident in making a very informed purchase.
//
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If they can
make it here...
Football superteam Bayern Munich sets up shop in New York, New York.

From left: Schweinsteiger, Ribéry, Müller, Lahm, Neuer, Robben

_By Jay Brida

3
24

FIFA CLUB WORLD CUP

5

BUNDESLIGA TITLES

51

(previously Intercontinental Cup)
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MAJOR TROPHIES

There are places in the world where Franz Beckenbauer is treated as someone whose immense influence, fame
and talent make him more an unimpeachable icon than a
person. However, high up in an average office building on Lexington Avenue in Manhattan, where Bayern Munich recently
opened their first U.S. office, is probably not one of them.
Munich-born and -bred, youth academy-trained Beckenbauer is one of European football’s true legends. Leading
the Bayern Munich team to three straight Bundesliga titles
from 1972 to 1974 and three straight European Cup titles
(now called the Champions League) from 1974 to 1976, all
wrapped around a World Cup championship for Germany in
1974, he transformed the club’s fortunes and made football
history. Yet, despite having played for the New York team in
the old North American Soccer League in the 1970s, there
are few Americans today who would recognize his name.
So why New York? And why now? Maybe it’s because
Americans are finally beginning to embrace football (or, if
you prefer, soccer) with the same fervor found in the rest
of the world. Whatever the reason, the decision-makers at
Bayern Munich, one of the world’s top football clubs, have
decided that it’s soccer’s time in the U.S., and are consequently making an investment in their brand. And what
better place to make an investment than in that great cultural marketplace, New York City? But, as they say, if they
can make it here, they can make it anywhere.

Bayern Munich, one of the top teams in Europe,
whose players form the core of the world-champion
German national team, and who is currently defending its
third straight Bundesliga title, is once again on a historic
winning streak. To capitalize on the moment, the team (full
disclosure: Audi bought 8.3% of the team in 2010, and Audi
Chairman Rupert Stadler sits on its nine-member supervisory board) thought it would be a good time to raise their
profile worldwide. So in April of 2014, they opened offices on
Lexington Avenue in an effort to establish a kind of beacon
in the States to show German expatriates and American
fans that they welcome their support. It’s a path that we at
Audi already understand: bringing a premium product to an
enthusiastic market.
Their corporate debut happened just ahead
of the team’s barnstorming tour of the countr y, the
Audi Summer Tour, where they played “friendlies”—exhibition matches—with the Mexican team, Chivas Guadalajara, in
New York and an American all-star team in Portland, Oregon.
That Bayern, with world-class talent like Arjen Robben,
Thomas Müller, Philipp Lahm and the German national team
hero Mario Götze, split those matches was a fairly big surprise (losing 2-1 to a group of American all-stars in a very
physical match). But win or lose, the matches were played
with a bigger picture in mind.
>>
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followers in the U.S., they are reaching out to teach people not
just about the sport, but also about the team’s culture, which
is a very important part of the draw of football.
“We wanted to do it better, not first,” Vidal said about
this outreach program. “We want to give people in the U.S.
and all over the world access to the culture of Bayern Munich.”

The decision-makers at Bayern Munich, one of
the world’s top football clubs, have decided that
it’s soccer’s time in the U.S.
“It’s about global reach, and right now the U.S. is still a kind
of unaffiliated, unexplored country, and our first goal is to raise
awareness, not only of our current team, but of our brand, our story,”
Vidal said.
To do that, the New York office is sponsoring start-up fan
clubs around the country for groups of supporters who want to
watch the game in participating pubs or meeting spots. And interest is growing. In April 2014, there were 15 official fan clubs in
the U.S. By October, there were 32. San Francisco’s is the largest,
with around 1,000 members. Vidal said that about 30 percent to
40 percent are Germans, with the rest a mix of American soccer
enthusiasts and other Europeans with emotional ties to Die Roten
(“The Reds,” an informal nickname of the team).
This influx of outside attention is new for the club. Traditionally, Bayern has always been Bavaria’s team first (Bayern
literally means “Bavarian”), with a substantial national following
in Germany, but it hasn’t had a huge global presence. Vidal pointed
out that soccer culture in the U.S. is growing more sophisticated
every year, but that the bulk of the U.S. fans follow the American
and English leagues, in no small part due to the language and
media coverage. That may be changing too, as the Bundesliga will
be broadcast in English beginning in August 2015 on Fox Sports,
after the season concludes in may on Gol.tv.
Clearly, they are betting on this being a start and not the
totality of their efforts to become the German team of America. In
addition to the fan club sponsorship, they are putting a lot of effort
and resources into social media. With more than 1.1 million social
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With more than 1.1 million social followers in
the U.S., they are reaching out to teach…the
team’s culture
That culture starts with social responsibility, Vidal
said. “It’s true, actually—we try to give something back. We’re
really fortunate, and we feel we need to help.”
The club has used their preeminence as a draw to play,
for free, other clubs who are financially threatened—including
their once-proud, now second-division crosstown Munich rivals
1860 TSV—and have sometimes even paid transfer fees for
players, just so the sellers could remain solvent.
They also invest wisely in the future, having founded
a youth academy in Munich (with a new academy opening in
2017) where young talent can hone their skills, get promoted
and eventually star for the adult team, as happened with
longtime greats Bastian Schweinsteiger, Philipp Lahm and
Thomas Müller. It’s that kind of training program they are
trying to put together in the U.S. too. In addition to playing
American pro teams to raise the sport’s profile and engage
fans, they are starting a youth initiative in select cities that will
educate coaches, players and even referees on the techniques
and strategies to improve the quality of soccer played here.
And, of course, another way they can continue to
make inroads here is to keep winning at their impressive pace.
They’ve long been the dominant team in the German first division, with 24 championships—the most of any team—and six
of the last ten titles. In addition, they have five championships
in the UEFA Champions League, where they compete with and
often beat the world’s other superteams. Their resources,
ability to attract top talent, beautiful home city and deep
history of success bodes well for a long run of prosperity—and
increasing popularity here in the U.S.
Now they just have to top the run of the Beckenbauerled teams of the 1970s. All it takes, they hope, are a few
seeds—seeds scattered from a nondescript skyscraper high
above Lexington Avenue.
//

Photos: Getty Images, Audi Media Service

To hear Rudolf Vidal, Managing Director of the FC Bayern
München LLC, tell it, that big picture is something similar to Johnny
Appleseed’s: sponsor fan clubs, invest in youth leagues, and watch
the red and white jerseys (with the occasional blue accent) start
popping up around the country.

Bayern Munich, the reigning Bundesliga champion whose players
form the core of the world champion German national team, is
once again on a historic winning streak.
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Living under mount ain majesties, resident s of Boulder,
Colorado, f ind happiness and stress-relief through
outdoor f itness.

The
mountain
chill

The first time I visited Colorado, I was living in New York City, and was sent to the
mountains to oversee production of a short ski film for one of my clients. When I first received
the assignment, I’ll admit, I had a brief moment of city-girl panic. I had certainly never put
on a pair of boots and skis, and I’m definitely not what one would call “outdoorsy”—I think
the longest uninterrupted period of time I have ever spent outdoors was when I performed
in summer theater productions in a local park. Nevertheless, I went.
On the long drive from the airport in Denver to Summit County, I noticed that there
were plenty of people out. Not the hustle and bustle type of “out” that I experienced daily in
New York City, but the type of “out” that included running, biking, hiking, walking dogs, and
so on. I was confused (and slightly jealous) as to why there were that many people outdoors
around two p.m. on a Monday.
Then, I finally got to the mountains. And I got it. There was something about this vast
and majestic landscape that took my breath away (and I mean this literally, because I hadn’t
yet adjusted to the thin air and altitude change). I felt a connection to the world I had never
felt before, and suddenly I wanted to be the person outdoors at two p.m. on a Monday.
After that epiphany, and my return to New York, I did a little investigating. It came
as no surprise to learn that Colorado has the nation’s lowest obesity rate (per the Trust
for America’s Health and Robert Wood Johnson Foundation State of Obesity report), and
that the Gallup-Healthways Well-Being Index ranked Colorado as one of the top 10 states
for overall happiness based on well-being scores. Yet I began to wonder, what is it about
Colorado that fosters such a relaxed, outdoorsy, fit lifestyle?
Fortunately, I recently had a chance to find out, as I found myself traveling once
more to Boulder, Colorado, this time on assignment for Audi Magazine. Walking down famous
Pearl Street in the historic district of downtown Boulder, I passed an eclectic variety of gear
shops and high-fashion boutiques, a slew of independently owned fair-trade and organic
coffee shops, and a collection of restaurants serving a local cuisine that rivals the foodie
scene of any major city.
>>

_By Megan Puhr
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Choosing an attractive coffeehouse, I ordered a
latte and waited for Colorado native Meghan Barker, a
personal trainer for Fitness for Living, based in Boulder,
whom I planned to interview about this state’s wellness
culture. I noticed, yet again, that everyone around me had
this seemingly inherent, laid-back, happy attitude, and
appeared to be on their way, not to work, although it was
eight a.m. on a weekday, but to something active.
Meghan soon arrived, and settled in to answering my questions. She explained that growing up in the
mountains and being outdoors all the time makes fitness
a part of one’s life. The copious amount of sunshine
Boulder enjoys (an average of 300 days a year—more
than San Diego or Miami) adds to the outdoor lifestyle.
“Here, there are a variety of sports and activities that
correlate with the seasons,” she said, but also credited
much of the success of her career as a trainer to the
natural landscape. “In Boulder, there is such a vast array
of terrain” ideal for hiking, it creates “a great, natural
obstacle course.”

When I noted that everyone seemed to be unusually relaxed and
enjoying themselves, she laughed, and said that a huge part of fitness here
is that it’s sport. “It’s this playful spirit. It’s about having fun. It’s pretty
simple, but true: do what’s fun. If your mind is happy, your body is going to
be happy. It’s all about everything being in sync.”

Feeling awake and inspired after coffee and conversation, I decided
to rent a bicycle and head a few miles down Boulder Creek to Koa Fitness
to chat with one of its trainers.
The studio was cozy, and all the wellness practitioners were warm
and inviting. I met Annette Bray, who is a former physical therapist and
wellness expert who focuses on restorative fitness. In her personal endeavors, she has been working on a system she calls MOYO, which stands for
“mobility yoga,” and combines yoga and biomechanics of mobility to help
people create a practice that is aligned, getting all of the joints to move
much more fluidly.
Bray moved to Boulder to be close to the mountains and feel more
connected with nature. She finds that this connection is also vital for
her clients and instills them with success. She suggested that Boulder is
such a hotspot for wellness because it’s a town with an inherent sense of
camaraderie. “Boulder is a community where everyone gets to know each
other. As a health practitioner, one of my goals is to facilitate growth with
people, and that’s not all going to come from me.”
I grabbed a bottle of locally made lemon ginger kombucha tea and
headed out to the beautiful University of Colorado Boulder campus, where
that same mix of energy and peace came over me, just as it had the first time
I visited Colorado. But how do I get that Colorado feeling when I head back
to work, stress, responsibility and, not least, traffic in my current home of
Los Angeles? Apparently, the answer lies in exercise.
I walked into the campus’ Carlson Gymnasium where I met Dr. Monika
Fleshner, professor of integrated physiology at the University, whose studies
focus on the impact of stress on the mind and body.

In her laboratory studies, she explores
stress physiology, using controlled laboratory
rats—one group of rats who live with a running
wheel (and choose to voluntarily run) and another
group who live a sedentary lifestyle. In studying
the brains of the animals who live a sedentary
lifestyle, she sees prominent growth factors,
one being brain drive neurotropic factor—or
BDNF—and observes how it changes our ability to
remember, feel happiness or cope with stressors.
Fleshner said, “We know this response
in our sedentary animals brings on symptoms of
anxiety and depression as well as suppression of
the immune system. If you let the animals run
on their wheels they were buffered against the
consequences of the stressor.”

She noted that you do not have to be
an athlete to get these stress protections; you
just have to do some sort of physical activity
every day. Her laboratory group found in their
studies that the consistency of timing increases
the stress barrier. She also noted that, if you
start consistent exercise at a younger age, the
protection buffer lasts longer. “If you were an
athlete as a kid and have kept up with it as an
adult, you’re bulletproof—in stress protection,
that is,” she said.
Additionally, exercise provides adaptations in the serotonin system—the target of antidepressant drugs. So, when you are exposed to
an unrelenting stressor, you intensely activate
the serotonin circuit, and that leads to negative consequences in mood. When the serotonin
system is balanced, we feel calm and happy.
I left Dr. Fleshner’s office and spent
my last few hours in Boulder biking around the
campus. I don’t know if it was the exercise or the
caffeine, but I do know that the Colorado feeling
was in full force, and I couldn’t wait to take all of
this new-found knowledge back home to test how
this exercise-induced stress protection works on
combatting California traffic.
//

The opinions, statements and views expressed in this publication do not necessarily reflect the opinions of Audi of America.
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spirit is still alive and well in this high-altitude enclave. For proof, one need look

the sheer magnitude of the challenge. With some 12,000

no further than to the Audi Power of Four race series. A grueling endurance race

vertical feet and up to 25 grueling miles standing between

of unquestionable stature (and we mean this literally, as the course runs across

the competitors and the glory of crossing the finish line,

all four peaks of the local ski areas: Aspen Mountain, Aspen Highlands, Buttermilk

this race stands alone. To ascend and descend one moun-

and Snowmass), this epic test of fitness and fortitude takes place on set dates

tain is impressive enough, but to attempt to take four?

throughout the year and involves three distinct sports: ski mountaineering, trail

Now imagine tackling that same course in three different

running and mountain biking.

modes, and you start to get the idea of how monumental

Aspen has never been a town that does things the easy way. From its beginnings in 1879 as a rough-and-

this challenge is. What started out as a ski mountaineer-

tumble silver mining town, early settlers endured a life of harsh beauty as they sought their fortunes here in the

While endurance racing has exploded in popularity over the last few years,

ing race several years ago has snowballed into a mountain

heart of the Colorado Rockies. In Aspen today, the hardships of pioneer life may be hard to relate to while having a

there’s still nothing that matches the punishing Audi Power of Four race series,

biking race and, most recently, a trail-running race, ensur-

five-star meal at the top of Aspen Mountain, courtesy of the Aspen Mountain Club, an exclusive, members-only club,

John Rigney, Vice President of Sales and Events at Aspen Skiing Company proudly

ing that even if you get through one of these races, there’s

or strolling past one of the many high-end retailers lining South Galena Street, but I assure you that the pioneering

admits. What sets it apart from others, aside from the incredible alpine scenery, is

another one waiting in the wings to humble you.

Audi Power of Four
race series:

>
>

>>

Ski
mountaineering

_By Kit Smith
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Audi Power of Four
race series:

>
>

Mountain
biking

as a Recreational Division race is offered that covers just the last two mountains

The newest edition to the Audi Power of Four

of the course, instead of all four. Not that it is anything to be ashamed of, as one

race series, trail running, takes place the day after the

is still covering 8,000 feet of vertical gain and over 15 miles of ground.

mountain bike race, making this one particularly chal-

The ski mountaineering portion, which starts at the Snowmass Base Village
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lenging for those who have raced the day before. The 50K

and ends at the Gondola Plaza at the base of Aspen Mountain, not only requires par-

Taking place in August, the mountain biking portion of the race series is

race covers much of the same terrain as the bike race

ticipants to battle extreme winter elements, but also takes them into some serious

just as demanding, and, it goes without saying, just as scenic. In this race, riders

and, of course, features stunning vistas throughout. For

avalanche terrain. Because of this, all racers are required to carry basic backcountry

have the option of racing solo or as part of a two- or four-person relay team. Part

those wanting to take it slightly easier, there is a 22K

safety equipment and know how to use it. One of the highlights of this race is climbing

of the race takes riders along the famed Government Trail, and participants cover

race that, while only half as long, still offers much of

to the summit of the infamous Aspen Highlands Bowl, where the racers are rewarded

more than 36 miles of challenging single track and punishing double track ascents

the same beautiful scenery.

with jaw-dropping views of the surrounding peaks, including the majestic Maroon Bells.

overall. It’s a real test of endurance and skill, particularly when careening down

Luckily, most of this scenery can be experienced without participating in the full race,

some of the steeper sections of the course.

>>
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By all accounts, this race series has already

ible test of strength, endurance and skill to compete in all three races, and it’s

been successful, and with word spreading quickly inside

something Max is looking forward to doing again.

and outside of endurance race circles, it’s only going to
become more popular in the future. There’s even talk of

series, it could be reasoned that the Audi Power of Four race series is fast becom-

adding another sport (possibly road biking) to make it a

challenge in itself, there are some truly dedicated athletes that take on all three.

ing the preeminent endurance race series in the country. Many competitors from

four-mountain, four-sports theme. And when you con-

Aspen local Max Taam, for example, is one of these. Completing the trail-running

Europe, where endurance racing has been popular for years, are now making the

sider how much use legendary Audi quattro® all-wheel

trek to Aspen. But the race series is not all about the competitors. It’s also about

drive will get driving around the Aspen Snowmass ski

putting on a show for people visiting Aspen. It’s clear from all the events and

areas, it’s obvious to us that the four rings is a perfect

activities surrounding each race that, even if you know nothing about the event,

fit for the Power of Four race series and the competitive

you’ll still have a good time.

spirit that it represents.

race he ended up in 20th place out of nearly one hundred competitors. The ski mountaineering component of the series is where he really distinguished himself. Racing
with his teammate, John Gaston, he finished the trek across all four mountains in five

Audi Power of Four
race series:

Photos: Aspen Snowmass

Judging by the growing number of participants taking part in the race
While many participants may compete in only one of these races, a worthy

portion in a little over five hours, Max came in sixth place, and in the mountain bike
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hours and twenty minutes, taking first place in the process. It was an incred-

>
>

//

Trail
running
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SP RTING
AN APPETITE
T h r e e t a ke s o n a n A m e r i c a n t r a di t i o n , t h e t a i l ga t e p a r t y.
_By Jordan MacKay

Like so many great American traditions, the tailgate party,
or “tailgating,” is quintessentially democratic, to wit, you don’t even
need to own a vehicle with a tailgate to participate. Essentially a party
in support of a sports team or a cause (usually held around the tailgate
of a vehicle in a stadium parking lot before or after a game), tailgating
also fits nicely into our tradition of finding pleasure in competition.
Tailgating’s motto may very well be “eat to win,” and it perhaps
is an expression of the superstitious belief that enthusiastic support
can affect the outcome of a game. In 2012, Notre Dame professor John
Sherry authored “A Cultural Analysis of Tailgating,” which takes a look
at the popular pastime.
“People mostly consume spectacle, but tailgating is all fangenerated,” he said in a university communiqué. “They understand it
as a contribution to the team’s victory. They are literally surrounding
the stadium with their expressions of loyalty and love, and it’s much
more communal.”
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Consider tailgating’s origins. According to historians, its earliest appearance may have been in 1861 at the Battle of Bull Run, where
Union army supporters allegedly came out with baskets of food to
witness the spectacle and shout encouragements to the troops.

Today, it’s more popular than ever. Most often associated with
American football, tailgating is by no means confined to that sport.
These days, tailgating can be witnessed around almost any sport, race,
concert or public event, and it almost always involves copious amounts
of food, preferably hot off the grill.

Tailgating’s motto may very well be “eat to win”…
…the friendly, communal culture of tailgating
Tailgating historians further connect its origin to the development of the chuck wagon just five years later, in 1866, when a Texas
rancher, seeking a way to feed his cowboys hearty meals on the go,
converted a military wagon into a mobile kitchen.
Couple these developments with the supposed arrival of the
pre-game celebration in 1869 at a collegiate football contest, and the
tailgating tradition starts to come into focus.

guarantees that you’ll be offering food to new
friends who amble up.

In the spirit of this most American tradition, we’ve composed
tailgating menus for three large-scale sporting events. These culinary
ideas are inspired not just by the unique nature of each sporting event—
an auto race, a regatta and a good old-fashioned football game—but
also by the logistical considerations one faces in serving a gourmet
meal on the road. For instance, they all feature a mobile grill, one of
the two most important pieces of tailgating equipment. The other? A
cooler, of course. Now get out there, to cook, eat and drink.
>>
Always drink responsibly, and never drink and drive.

All this highlights the fact that it’s important to get the meal
right. The food should be fortifying, but also delicious enough to
stimulate not just your palate but your imagination as well. The beverages should animate your spirits without sending you to where no one
wants you to go. And the whole meal may be thematically appropriate
to the event at hand.
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>> TIP

Try a few
different marinades...

MOTORSPORTS
If you’ve ever attended or passed by the site of a big
motorsports event, you’ll know that it is perfect for tailgating.
Car races are celebrations of the land, of the wide-open spaces
and unfettered freedom that made America’s love affair with
the car possible. In that spirit, we’ve considered an easy-to-cook
menu highlighting food and drink that celebrates the land and
the liberty it represents.

REGATTA
Car races are celebrations of the land, of the
wide-open spaces and unfettered freedom…

>> TIP

Marinate flank steaks
a day ahead of time...
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What animal says “I’m an American who loves cars” better
than the cow? Steaks are a good idea, but the realities of tailgating make it difficult to find a place to sit down and use a knife
and fork. So we need beef that is easy to eat with the hands. The
answer is beef fajitas.
Beef fajitas are a perfect tailgating food. Marinate flank
steaks a day ahead of time in a solution that’s basically a margarita
with garlic and soy (lime juice, salt, tequila, garlic and soy). Seal
these up tightly in plastic containers, keep them on ice in coolers,
and they’re transportable and grill-ready. Bring a cutting board
and a sharp knife, and only the chef need cut the meat. Everyone
else need only to fill up a tortilla with strips of deliciously tender,
fire-grilled beef to be good to go.
To ensure a square meal, vegetables come easily into play.
Prep rings of onions and strips of bell peppers, which can be thrown
on the grate or cooked quickly in a sauté pan over the coals. The day
before, make a huge portion of guacamole (it gets better overnight,
just add enough lime juice to preserve it). Finally, get some fiery red
and green salsa to deliver the heat, and don’t forget the tortillas.
As for sides, what’s earthier than the humble bean? Prep a
delicious black or pinto bean salad the day before. Make it crunchy
with diced carrot, celery and onion (or peppers and tomatoes), and
serve it onto paper plates or bowls with a fork. Chips and salsa
complete the meal.
This kind of meal lends itself to one of America’s favorite
libations: Mexican beer. Light, low-alcohol and bright, cerveza is
something that can be consumed over a long period of time and
goes well with strong flavors. Perfect for a long day of tailgating at
a car race (with a designated driver, of course).

If car racing is a festival of the earth, a regatta is the
perfect way to celebrate the water. So if you’re on shore, following the final leg of a qualifying round or camped out on the docks
as the ships go out, why not go with a sea-based meal?

We’re going to look...to a more inspiring theme:
the age of global exploration by sea.
We’re going to look past the turquoise-colored shorts,
sing-along songs, and lite beer in cans sometimes associated with
maritime life and move to a more inspiring theme: the age of global
exploration by sea.
As with steaks, cooking and eating fish in a tailgating situation is not ideal. That’s why, for this occasion, we eschew fish and
use something much easier to eat with the fingers: crustaceans and
shellfish, specifically, shrimp and scallops.
The easiest way to eat and cook these delectable sea creatures is to prep them the day before by sticking them on skewers.
The morning of the event, immerse them in marinade. Try a few different types of marinade, perhaps a teriyaki sauce to evoke a voyage
to Japan and a jerk sauce to conjure up the colorful Caribbean. You
can skewer pineapple chunks to bring a Polynesian vibe and purple
potatoes or plantains to suggest the coasts of South America.
Drinks for this tailgate fare should include the beverages
most historically aligned with the sea: rum and wine. A light, bright
white, like, say, New Zealand Sauvignon Blanc, will be a perfect
match for all preparations of skewered shrimp and scallops. Use
plenty of citrus: there’ll be no scurvy in these waters!
>>
Always drink responsibly, and never drink and drive.
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Owners’ Spotlight
Dianne Jefferies and Paul Celuch

+ +

+

FOOTBALL

In film and television, the scenario where two
strangers meet in an unexpected way, setting them up
for a future romance, is called a “meet-cute.” On a recent
sunshine-filled October day, Paul Celuch and Dianne Jefferies had their meet-cute on the green during the 23rd edition
of the Audi quattro Cup at the Trump National Golf Club in
Palos Verdes, California.
Since its inaugural tournament in 1991, the Audi
quattro Cup has had more than one million players participate, bringing people from 52 countries annually. At the
invitation of authorized Audi dealers, potential participants
qualify over a six-month period leading up to tee-off, eventually pairing off into foursomes.
The fact that they were both at the tournament proves
that they were destined to meet, says Celuch. He lives inland,
in Pasadena, and Jefferies resides beachside, in Santa Monica,
so it was incredibly unlikely that they would ever cross paths
on a regular day.

The modern football game, to expand our operative metaphor, is a celebration of fire, as in “all fired up.” So, to that end,
our football tailgating menu will feature that majestic cousin to
the phoenix, the noble chicken (which also happens to be incredibly
convenient for mobile cooking).
We’ll start with that classic dish of sporting culture, the
flaming hot wing. Sometimes fried, for tailgating purposes we’ll
cook them on a hibachi. Simply marinate the wings at least a day
in advance, grill, then toss in a hot, spicy sauce. Optional blue
cheese dipping sauce and celery sticks are recommended and easily
prepped and served.
We’ll add to the fiery theme by also serving barbecued
chicken. Again, it’s easy to prep and cook. You might consider brining
the chicken a day before to ensure moistness, and be sure it’s cut
into pieces for easy serving. A good barbecue sauce can be cooked
the night before and is easily transported. On game day, cook the
bird on the grill in the parking lot.

Neither one of them took the title, but they were
both winners that day.

The modern football game...is a celebration of fire,

Have fun with tailgating. Preparation, easy transport and
quick cleanup are key. Bring plenty of paper towels, trash bags and
water (for drinking and washing of hands). Bring more food than
you’ll need; the friendly, communal culture of tailgating guarantees
that you’ll be offering food to new friends who amble up. And make
sure to save some delectables for the post-game—a good tailgate
doesn’t end just because the event is over.
//
Always drink responsibly, and never drink and drive.

Photos: Shutterstock, Image Source

The sides here are classic barbecue fare. Make a vinegary
potato salad a day in advance (include lots of crunchy pickle and
celery) as well as a tasty slaw: the combination of textures and
flavors will be sure to please the palate. Just make sure that you
bring plenty of everything and enough for the whole team.
As far as beverages go, the appropriate selection for an
American sport is an American beer: a proper IPA. We didn’t invent
the style, but we own it now, as American brewers have spent the
last 15 years reinventing this potent brew. Strongly malty and
hoppy, IPAs are good football beers, because they’re equally drinkable on a hot day of a lingering summer or on a cool evening in the
nippier, sweater weather of fall.

>> TIP

A good barbecue sauce can
be cooked the night before...

Photos: Santa Monica Audi quattro Cup

as in “all fired up.”

Although they are avid golfers and Audi owners,
neither one had participated in the Audi quattro Cup
before. When Jefferies purchased a golf bag along with
her brand-new A5 Cabriolet, the team assisting her at Audi
Santa Monica informed her of the tournament. Celuch saw
an advertisement for the event hanging on the wall while
he was waiting for his TT to be serviced at Rusnak/Pasadena
Audi, and inquired about it.
Neither one of them took the title, but they both came
out winners. After the tournament, Celuch and his partner
went over to the Club bar for refreshment, where he saw
Jefferies and her partner sitting at a table. Celuch said, “My
partner wanted to go back home after the tournament, but I
said to him, ‘Hey, old married guy, maybe we should sit next
to these ladies,’ and Dianne and I instantaneously hit it off.”
Last Thanksgiving, Celuch said Jefferies’ family asked
him what he was most thankful for. “I said I was most thankful for her father and his love of golf that he bestowed on her.
And I’m thankful for the Audi family for pulling it all together. We are definitely going to buy Audi
vehicles for the rest of our lives. I think it’s just bad karma if we don’t!”
Celuch and Jefferies were wed on February 15, 2015, with a golf tournament preceding the
day of the wedding. They both felt that on Valentine’s Day it was only fitting to recreate the stage
where their courtship started—on the green.
//
_By Meghan Puhr
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EVERYDAY
EFFICIENCY
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_ By Wayne Gerdes

SET YOUR OWN MILEAGE STANDARDS.
Let’s state up front that these are estimates and possibilities. As a professional efficiency
expert, I’ve spent a lot of time on the road employing special techniques to improve efficiency, and
these are my real numbers.
I can say that the following Audi vehicles have provided exemplary results while being driven through
some of the most challenging traffic in America (on the I-405 and I-5 between LA and San Diego) and
long-distance limited-time-event drives for professionals (more than 1,000 miles in less than 18 hours).
These are some actual numbers I’ve gotten in different Audi TDI® clean diesel models using the following
tips and approaches:
TDI® CLEAN DIESEL MODELS
// EPA ESTIMATES

WAYNE’S
MPG

AUDI A3 TDI® / 2015

77.9

31 city/43 highway mpg1

mpg

AUDI A3 TDI® / 2015

69.4

31 city/43 highway mpg1

mpg

AUDI A7 TDI® quattro® / 2014

56.4

24 city/38 highway mpg1

mpg

AUDI A6 TDI® quattro® / 2014

55.6

24 city/38 highway mpg1

mpg

AUDI Q5 TDI® quattro® / 2014

51.7

24 city/31 highway mpg1

mpg

MILES // ROUTE

257 miles
downtown LA to Needles, CA

834 miles
Albuquerque, NM, to Coronado, CA

1,000.1 miles
Chicago, IL, to Cape Cod, MA

97.3 miles
Torrance, CA, to north San Diego, CA

107 miles
Los Angeles International Airport to north San Diego

1 31 city/43 highway mpg (2015 A3 2.0-liter TDI® clean diesel with six-speed S tronic® transmission with front-wheel drive); 24 city/38 highway mpg
(2014 A7 3.0-liter TDI® clean diesel V6 with eight-speed Tiptronic® automatic transmission and quattro® all-wheel drive); 24 city/38 highway mpg (2014
A6 3.0-liter TDI® clean diesel V6 with eight-speed Tiptronic® automatic transmission and quattro® all-wheel drive); 24 city/31 highway mpg (2014 Q5
3.0-liter TDI® clean diesel V6 with eight-speed Tiptronic® automatic transmission and quattro® all-wheel drive). EPA estimates. Your mileage will vary and
depends on several factors, including your driving habits and vehicle condition.
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The road to more mpg in your Audi TDI® clean diesel
First, look at some basic things. Poor alignment and under-inflated
tires both increase fuel consumption. If your Audi pulls right or left even a
little, have it corrected at your authorized Audi dealership. Always measure
tire pressures cold (the vehicle must not have moved for several hours and
must not be sitting in the direct sunlight. Make sure you consult your owner’s
manual for the optimal settings.

Check your
tire pressure
frequently.
Underinflated tires can
have a significant impact
on fuel consumption.

Frequent short trips increase
your fuel consumption.
So if you have a lot of stops, drive to your farthest destination
first and then stop at the closer destinations on your way home.
The car is warmed up, which is important, because a cold engine
can consume more fuel than a warm engine.

Things to think about:
Three lights out, or distant anticipatory focus: Scan the road ahead
for situations or obstacles which may impede your steady progress. In congested suburban or city environments, I recommend looking far forward
and planning at least three lights ahead. Not only will this give you the
advantage of possibly getting more green lights by timing your approach
to the intersections, but will also give you a heightened awareness of the
traffic and terrain conditions ahead, to the side and even behind.
Driving with buffers: Try to use your brakes only when you need to.
You will increase your following distance in traffic and brake less than you do

≤75°F

Vehicle instrument feedback is possibly the most
important fuel-saving
item in your Audi vehicle.

Minimize running mechanical
and electrical accessories.

Watch how the instantaneous fuel economy
follows your average fuel economy. Keep
it higher, and your average will go up and
up and up!

If it is 75° F or less, air flow though the ventilation
system and slightly opened windows may be enough
to help keep you cool.

today. In heavy traffic and traffic-jam conditions, open up the buffer when
traffic accelerates ahead and close it when they stop. You can sometimes
continue traveling at 10 to 15 mph without stopping at all if the traffic wave
runs back and forth between 0 and 25 mph.
Parking potential: When entering a parking lot, seek out the highest
spot in the back. When you park, the uphill slope will slow you down. When
you leave, you have a downhill slope to help you accelerate out of the parking
lot, consuming less fuel.

EFFICIENCY
TIPS

Park face-out when possible to eliminate using reverse when you
depart. If you park in a garage, consider turning your Audi around and
parking rear-first.
Alternate routes: If you have a choice between a 65-mph, limitedaccess route with few lights or a 40-mph route with more lights, consider
taking the one with the fewer number of potential stops.
Driving with fuel economy in mind can save money. Refueling more
than twice as often, as aggressive drivers do, costs both time and money.
Think about that when you consider these everyday solutions for more
//
efficient driving.

from a professional efficiency expert

Speed destroys
fuel economy!

Avoid using cruise
control when
driving on hilly or
mountainous terrain.
Allow your speed to change with the
terrain. Allow for a loss of a few mph
when driving up a small overpass or hill.
On the back side, coast and allow your
speed to pick up.

Do not exceed the posted speed
limits, as doing so increases
aerodynamic drag and drive-line
friction exponentially, consuming
more fuel.

Note:

Based on the author’s experience as a driving efficiency expert hired by Audi of America, Inc. Always
obey all speed and traffic laws. See www.fueleconomy.gov for EPA estimates. Your mileage will vary
and depends on several factors, including your driving habits and vehicle condition.
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Do not accelerate quickly.
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Hank Bernbaum sees hard work pay of f.

Photos: Hank Bernbaum

Appreciating
the view

You might say High Sierra founder Hank Bernbaum has a
unique perspective on the world. Sometimes, it’s one that looks
out—from, say, the driver’s seat of his Audi R8 GT. Sometimes,
it’s looking down, as he preps for a descent into the powder of
one of the world’s best ski slopes. And at still other times, it’s
at street level, as when he helped start the CITYPAK Project
in Chicago, which provides basic necessities for daily living to
those in need. In any event, it’s clear that he appreciates the
view that the business he founded, built and ran for 36 years,
has afforded him.
“It ’s like a living thing,” he said of High Sierra, an
adventure-travel luggage company that he sold in 2012 but is
still involved with. “You can’t go to an airport, school or hotel
without seeing it. It has a great ID, great lifestyle attitude.”
Lifestyle, in fact, is what led him to Audi—and,
ultimately, to becoming one of our biggest champions. In addition to following his passions of
sailing and golfing, Bernbaum took his love of
skiing to rarified heights. And that love of
speed, control and blazing new paths
led him to us.

“Audi and I crossed paths on the slopes, you might say,” he said,
referring to our sponsorship of the U.S. Ski Team. From there, it became
a deep connection. Currently, in addition to the R8 GT he owns, he also
owns a Q7 and S8. Not to be outdone, his wife has an A5 and SQ5, his
son had an A3 and TT RS, his daughter had an A4 and Q5, and his mother
has an allroad.
Bernbaum also spends time supporting the brand in the U.S.
and abroad. In fact, he spent a recent European trip watching the Audi
team win Le Mans once again.
“My son and I were the only non-media or dealer there [in a special
industry section of the viewing stands]. We were the only fans,” he said,
about the special package he bought. “It was amazing, the energy there.”
After Le Mans and side trips to Paris and Bologna, he made it to
Illinois to play in the Audi quattro Cup, the largest amateur golf tournament in the world.
His attraction to the brand starts with the quality he sees in it,
a degree of excellence that informed his own vision with High Sierra.
“I tried to introduce good products, great materials, and ask
people to pay a little more so we could innovate and create a product
that people felt good about owning,” he said.
But the true relationship between Bernbaum and Audi really came
together at the dealer level.
“It’s the service you get,” Bernbaum said of his local dealer in
Illinois, Audi Exchange in Highland Park. “I mean, lots of brands make
great vehicles, but Audi has made me a believer through their service.” //

_By Jay Brida
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BikeID® Diamond Chrome Bicycle
If you’re a minimalist in your style and lifestyle,
this is the bicycle for you. The Diamond Chrome
bicycle made by Sweden-based BikeID® is expertly
designed to eliminate unsightly clutter from
levers and cables, leaving you with a lightweight,
sleek, copper-colored frame. The two-gear bicycle
offers a Tektro front brake system and a built-in
coaster brake, allowing you to cruise on bike lanes
and boardwalks alike.
bikeid.us

Oru Kayak™
The Oru Kayak™ is the perfect fit for short excursions as it’s incredibly portable, transforming
from a box to a boat in just a few minutes. The
kayak is perfect for beginners and experts alike,
and marries stability to optimal length and contouring. Originally a crowd-funded project, the
kayak can now be found in retailers worldwide
and perhaps soon on the water of your choosing.
orukayak.com

The Rucksack by Poler®
The Rucksack is bringing back the classic backpack. The pack
is pure old-school design and is available in a variety of colors.
It is constructed with a special fabric that is strong enough
to withstand indoor and outdoor abuse and is adorned with
seatbelt-quality nylon straps. Additionally, it’s equipped with
two removable side pouches, making it a bag versatile enough
for excursions and everyday life. It can hold up to 20 pounds of
gear and includes an internal laptop sleeve that accommodates
most 15-inch models.
polerstuff.com
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FPO

Prototipo Chronograph®
What if a timepiece could take you back in time? The colorful, bold Autodromo® Prototipo
Chronograph® does by paying homage to the prototype era of racing, drawing its inspiration from the late 1960s and early 1970s racing chronographs. The watch is powered by a
hybrid meca-quartz movement, giving the precision of a quartz watch with a punch of visual
pleasure. And although you can’t go back in time to race a car from the prototype era, at
least you’ll be able to look as cool as the men who did.
autodromo.com/watches

Cult objects
Our latest selections from the world of design.
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02

Never miss a powder day. The AllSnow Ski Report mobile

Drive into the exciting digital world of Audi. The Audi library

app provides you with an all-access pass to weather condi-

app is the official go-to source for everything Audi—from

tions, news and more from ski resorts worldwide. Want to

information about its award-winning models to game-

know where you can shred fresh snow? Simply set mobile

changing technology and more. The innovative format and

powder alerts via the app, and you will receive a notification

informational nature of the platform allows you to access

when your favorite resorts get new snow. And with the ski

compelling video content and engaging stories, making a

tracker feature, you can track all your runs on the mountain.

library that is anything but quiet.

AllSnow Ski Report

Audi Library

Avengers Figures
Remove the action figures by pushing them out along the
perforated lines. Then fold the tab along the crease at the
bottom of each figure and push out the small tab so the
figure has a stable platform to stand on.

Cult apps
Audi
library
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_02
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_By Meghan Puhr

03

04

Track your heart rate in a completely new way with Cardiio.

Some of the freshest produce in your area is just a few

Utilizing technology developed by the MIT Media Lab, the

taps away. With the Farmstand app, you can use your

application captures your heart rate by using the front

geolocation to access the closest farmers market to you.

camera of a mobile device. Open the Cardiio app and hold

And with more than 8,700 participating markets worldwide,

it in front of your face for a few seconds to obtain an accu-

fresh ingredients are almost always at your disposal. In

rate reading. The application has a memory functionality

the application, you can access fundamental information,

that allows you to track and compare daily, weekly and

including hours, directions and sellers. In addition, you

monthly progress. Cardiio also hosts a free seven-minute

can add or access user-generated information, including

heart-elevating workout as well as specific coaching ses-

reviews and photos, and share them with your own social

sions available for in-app purchase. And with a social media

media circles.

Cardiio

Always pay careful attention to the road, and do not drive
while distracted. Message and data rates may apply when
downloading and/or using these apps.

Farmstand

Kids’ space drawing challenge

sharing option, you can stay on track with your health and
fitness goals.

05

06

With all the sports news you want, all in one place, theScore

Raise funds while you get fit. Simply open the free Charity

app allows you to customize an aggregated news feed with

Miles application, choose one of the many handpicked, cor-

relevant stories from all of your favorite teams in any league.

porate-sponsored charities and get moving. The application

For breaking news, the app will send an alert directly to

functions in two modes: running and walking or biking.

your mobile device, ensuring that you never miss a minute

Runners and walkers will earn 25 cents per mile and cyclists

of the action.

will earn 10 cents per mile for the charity of their choice.

theScore
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Charity Miles

Drawing by:
Samuel Bierbrauer, age 8
It’s time to get out your markers and
crayons and draw your favorite Audi
model! We’ll feature some of the best
work in this space in upcoming issues.
To submit, please ask your mom or
dad to send an e-mail message to
audiart @ designory.com for a submission form. Deadline for submissions:
06/30/2015.

Audi Owners will receive an exclusive discount of 15% off of published room rates.
Please reference AUDIOW when calling reservations or booking through the website.

Marine Diver
BOUTIQUES

Self-winding movement. Water-resistant to 300m.
18 ct rose gold case. Also available in stainless steel.
U LY S S E - N A R D I N . C O M

Boca Raton
To w n C e n t e r
561-353-1846

Miami
Aventura Mall
305-830-1786

N e w Yo r k
50 Central Park South
212-257-4920

Carlsbad, Geneva, Istanbul, Moscow, Paris, St-Petersburg, Beirut, Dubai,
A l m a t y , B e i j i n g , B i s h k e k , U l a a n b a a t a r , K u a l a L u m p u r , S i n g a p o r e , Ta i p e i .

